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The Effects of Sport Brand Corporate Public Relationship on
Identification and Consumers’ Behavior Intention

Bong Gyung Kim(Namseoul University, professor)

ABSTRACT

The purpose of this study was to identify how the social contribution, intimacy and credibility of the public
relationship of sports brand corporate effect the identification and customer’ behavior intention. Using the convenience
sampling method, 300 questionnaires were distributed between March and May 2019 to customers who purchased
sports products from nike and adidas. After excluding responses with excessive amount of missing data, 234
questionnaires were included in this study for the final data analysis. Several statistical analyses including a
descriptive analysis, a confirmatory factor analysis, Pearson's correlation analysis, and a structural equation modeling
analysis were conducted to achieve the research purpose. The followings are the results of the current study. First,
social contribution and intimacy of the public relationship factors has been shown to have a positive effect on
identification. Second, credibility of the public relationship factors does not have a significant effect on identification.
Third, social contribution and intimacy of the public relationship factors has been shown to have a positive effect on
customer’ behavior intention. Fourth, credibility among public relationship factors has been shown to have a negative
effect on customer’ behavior intention. Fifth, identification has been shown to have a positive effect on customer’
behavior intention. This study provides the basis for various follow studies related to public relationship, and further,

suggest implications related to customer-oriented public relationship activities to sports brand corporate.

Key words: Public relationship(Social contribution, Intimacy, Credibility), Identification, Consumer’ behavior

intention
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